Health

a magazine and digital solution for better health and wellness results



Real Results

With the Award Winning Community Health Magazine

« Clients customize their own quarterly « Employers realize substantial savings
health and wellness magazine for their through better employee health and
employees or others. attendance.

« Improved communication leads to em- « Magazine furnished in digital or print,
ployees being more proactive in well- with surveys and savings coupons also We only spend four to five hours
ness prevention. available. a quarter working on it. CH

does everything else.
— Michael Garaofalo, AON Corporation
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How taking some time for yourself can help make a better you
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Local Content

Your Stories, Your Voice

« Stories highlight individual employees, « Testimonials lead employees to change

groups and company initiatives. behavior for healthier outcomes.

« Navigation stories help employers re- « Community Health Magazine provides Everyone in our group gets it
alize substanial savings through more your employees a channel to share and delivered right to their home, so
efficient utilization. connect with their colleagues. '

we know they see it.
— Denise Colarotolo, Smola Consulting
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Officials in Finger Lakes
consortium to take on
10-day, plant-based food
challenge
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Content Creation

Connecting to Your Community

EDITORIAL
ADVISORY BOARD
Local topics are shared by the
client, details are discussed,
and direction is established

The Editorial Advisory Board starts and ends the
publishing cycle by identifying local stories to high-
light in the next issue and participating in feedback

FEEDBACK
At the next EAB,
we share feedback on
the previous issue and
optimize the process for
the next issue

OFF TO PRESS
Once approved, the
final magazine is sent
to print and prepared
for online posting

CLIENT REVIEW
A final draft of the
magazine is provided
to the client for review
before publishing

from the past issue and work-flow. for the next issue

GATHERING
CONTACTS
Client representative
shares contact infor-
mation for employees
showcased in the local
content

REACHING OUT
CHM editorial staff
reach out to employees
to learn about their
experiences, gathering
details and first-hand
quotes

ART & DESIGN
Photos are gathered and
a unique layout is de-
signed to best showcase
each story
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Digital Customization
Flexible Communications
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Our digital services can be customized for your target audience
and distrubited monthly or quarterly.

You'll receive a detailed schedule with key dates regarding the @vuuni: @xnnusx @nzmuzn 8
theme of each message and the platforms being used. v
2018 S 07 2018
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Engagement Tools

Driving Behavior Change

Health

Promotions
Employees are invited to
participate in fun and easy
health promotions all year
long such as Healthy Selfie,
o e On Vacation and Favorite
=2 Healthy Holiday Recipes.

Discount & Savings
Membership

As an incentive to increase
participation, employees
who complete their personal
. health assessment gain ac-
i s cess to the largest discount
and savings membership
network in the country.

CSHIC
QUR HISTORY

Health Tips &

Notifications
Employees stay informed of
the best ways to improve their
health through emails and
digital editions of the maga-
zine that can be accessed on
any device.

Video

Production

We’ll work with you to create
the perfect presentation that
represents your organiza-
tion.
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Data Intelligence

Combined with Personal Story Telling

H&slth s

~
o Personal Health Report o

Congratulations!
You've taken the first step toward improving your heaith by completing your Health Risk Assessment Questionnaire!
The purpose of your personal health report is to help you understand the link between your health behaviors and your health. We'll start with

your weilness score, which is a snapshot of where you're at right now. Then we'll share Insights you can use to work toward health goals
{and help increase your score). Last but not least, there is a link to even more tips to help you on your journey to better heaith.

We encourage you to print a copy of your personal health report so you can share it with family, friends, and your doctor ... and remind you of
changes you want to make.

This HRA Is not a substitute for a medical exam. If you have health concerns, or your personal health report raises questions, make an
‘appointment with your doctor fo talk about your results.

Last update: January 16, 2018; 11:55:52 EST
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Health Care Providers

Community Health produces and publishes custom wellness magazines which are distributed to both Health Care system employees and
local area businesses.
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Health Care Providers

Community Health helps this provider reach households throughout the community with saturation marketing.

Partnes

in bealth and wellness

Cancer

Genetic Testing

Now Offered
at Thompson
New Medical

Group Facility
Opening in December
PAGE 3

“Baby Ben Bags®
Providing Comfort
and Acknowledgment

AR

=¥ MEDICINE

THOMPSON

HEALTH
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Health Care Providers

Community Health sends targeted messages and health care educational information across service lines for this Massachusetts based
provider.
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Case Study

Finger Lakes, NY

Community Health enabled this client to boost employee engagement five fold in just 24 months!

BASELINE YEAR 1 YEAR 2
Number Signed up for Wellness Programs 2,500 7,500 17,340
Number Enrolled in Fitness and Nutrition Programs 698 1,390 2,020
Number Completed Healthy Living Programs 698 1,390 2,020
Number Completed Personalized Health Recommendations 698 1,390 2,020
Number of Preemptive Medical Procedures Undertaken 608 777 1,600
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Case Study

Pittsburgh, PA

The Allegheny County Schools Health Insurance Consortium achieved dramatic increases in both preventive screenings and Employee
Assistance Program participation.

rpﬁpﬂ W

Community Health enabled this client to

T
o eliminate all late stage colon cancer o

8 9 /o procedures by more than doubling 3 2 7 /o

Increase of preventive SUENEITNE GRS CREH SEERmlriEs: Increase of calls to

colonoscopies among Employee Assistance

= heflalle s In addition, CH helped this client Program

significantly reduce stress related claims
3750 to 7.100 and absenteeism by boosting contacts
! ’ to their employee assistance program in
excess of 327%

/28 to 3,111
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Case Study

Pittsburgh, PA

Medical claims paid by ACSHIC grew by just 3% in Year One and less than 2% in Year Two, versus 6% to 7% increases in previous years,
and 12% growth in the greater Pittsburgh region.

127

76

Cy

376 20/
O

Greater Pittsburgh Region Previous Years Year 1 with CHM Year 2 with CHM

O Of medical claims paid represented
an economic benefit to ACSHIC of
Q $4.5 million in Year One and

REDUCTION IN GROWTH $5 million in Year Two.
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Who We Are

Founded in 2006, Community Health is owned by shareholders of Community Media Group, a privately held Illinois-based newspaper pub-
lishing group that owns and operates daily and weekly newspapers, shoppers and a full-service digital agency.

Senior management of Community Media Group has an extensive range of knowledge and experience in both community, semi-urban and
urban settings, and has long been recognized at the forefront of community newspaper publishing.

LARRY PERROTTO

Chairman

JOHN SATTERWHITE

Vice Chairman : : s v .
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On Demand Services

Many of our clients rely on us to help them with their unique challenges. We can support your evolving needs and special requests by
leveraging our experience and depth of relationships in the following sectors:

<4 @ E

HEALTH RISK
CONSULTING CREATIVE DESIGN WEB DEVELOPMENT ASSESSMENT
. s
> \J <[> 29
VIDEO PRODUCTION PUBLIC RELATIONS PROGRAMMING SYSTEMS INTEGRATION
o 4 [~
PROJECT MANAGEMENT JOURNALISM EDITING PLAN DESIGN

DECISION SUPPORT
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learn more at resultswithwellness.com
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